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Overview

Founded In 1966 In Bangkok, Chawla and Assoclates baegan as a family-owned Insurance brokerage firm that primarily served the
small fabric manufacturers within thelr community in Sampheng, Bangkok's wholesale textile market district. With a philosophy
that emphasised professionalism and customer service, Chawla quickly formed a reputation for personalised and efficlent
business. Over the years, the company had bullt a flercely loyal customer base, with client relationships that can sometimes be
traced back through three generations.

Though well respected and trusted among a select audience, Chawla needed a new Image In order to appeal to a wider client
base and to facilitate continued expansion. Thay came to Kean in 2007, seeking a modamisad and intemationalised visual and
corporate identity that would match the company's already forward-thinking mindset and business strategy, and serve as a
strong platform for future growth.

The Challenge

Chawla began as a family-run businass with a limited scope; In its forty years of operation, it had expanded to become a major
playar in the Thal Insurance market, serving customers across a varlety of industries Including agribusiness, construction,
education, garments and apparel, media and publishing, property development, retall outlets, and more. Though innovative and
dynamic in thelr strateqgy, their brand image was outdated, reflecting the company's humble family roots rather than their status as
one of the top ten lekading Insurance brokers In Thalland. In order to contend with the top-tler Insurance brokers against whom
they were now competing, the logo, Image and brand personality needed to be revitalised to better reflect the company’s
Innovation, and modernised to broaden Its appeal.

If the future was Important to the principles of Chawla, the past was even maore central. Forty years of rellablity and stability,
close-knit customer relationships bullt over generations, the confidence and trust of Chawla's clients: these features stood at the
heart and soul of the brokerage finn. The company's new image had to embrace thase links to the past and celebrate the firm's
long standing reputation, even while camying this history of trust bravely Into the future.

The Solution

In 2007, Chawla and Asscclates officlally became CHAZ Insuranca Brokers. A name that recalls the company's strong family
rocts, CHAZ adds new zest, youth and dynamism to the formerty staid corporate personality. Through Keen's rebranding
process, CHAZ Is able to appeal to a broader range of clientele from different geographic areas, as well as representing a wider
range of industries.

Credibliity. Service. Growth & Progress. People. After meeting with company managers, speaking with loyal clients and
employess and analysing competitor branding strategles, these four tralts emerged as the plllars of CHAZ's vision and thelr
success. Keen used these company strengths as the basls for the re-envisioning of the corporate identity.

CHAZ's new signature: "Eye on the future: Generations of trust. Moving forward with a modern vision” stands on thesa pillars. It
embraces the strong, 40-year history of the company, as well as looking towards the future and highlighting the visionary strategy
that Is currently propelling to company into greater markets. Keen's positioning presents CHAZ as a strong and Innovative family
business: not afrald to grow and face new challenges but never forgetting where they came from.

Keen applied this brand culture to the CHAZ visual identity, creating a bold new logo that encapsulates the strength and Integrity
of the brand. Keen also distilled the brand vision Iinto the company’s marketing collateral, Including corporate profile and
stationery, as well as a new enhanced CHAZ website, completely customised through a tallor-made content management
system. As CHAZ Insurance Brokers expands In Thalland and moves Into the emerging markets of South East Asla, it carries a
reputation and an Identity that It can bear proudly In the face of competitors while remalning tled to the strong family relationships
forged at the beginning of its history.
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